4. GBAPOLSKA Strona 1/11

ATTACHMENT TO THE TEST REPORT

Attachment No 39452/08/25 |

sample/samples No 39452/08/25
order No K/0/08/2025/472

IN-USE TEST
Product name Acne Hemp Face cream
Date of test start 01.09.2025
Date of test end 29.09.2025
Report date 02.10.2025

Test purpose

Aims of the study:
e assessment of skin tolerance of user to the tested product;
e assessment and verification of the performance (properties) of the product declared by the Manufacturer;
e consumer evaluation.

‘ Microbiological purity test

Microbiologically approved product.
The microbiological purity tests were carried out in GBA POLSKA Laboratory.

Dermatological test

Dermatologically approved product.
The dermatological tests were carried out in GBA POLSKA Laboratory.

Product characteristics

PARAMETER DESCRIPTION
Purpose Skin care
Directions for use 2x daily on a clean face
Application period 4 weeks
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Qualitative composition of the product

INCI (**): Lavandula Angustifolia (Lavender) Flower Water, Rosa Damascena (Rose) Flower water*, Cannabis Sativa
(Hemp) Seed Oil*, Prunus Armeniaca (Apricot) kernel oil*, Cetearyl Alcohol, Cannabidiol, Glyceryl Stearate Citrate,
Glycerine, Niacinamide (vitamin B3), Sodium Stearoyl Lactylate, Salix Nigra (Willow) Bark Extract, Glyceryl Caprylate,
Opuntia Ficus-indica (Prickly pear) Seed Oil*, Copaiba Officinalis (Balsam copaiba) Resin, Carapa Guaianensis
(Andiroba) Seed Oil, Euterpe Oleracea (Acai) Pulp Oil*, Bisabolol, Sodium Levulinate, Sodium Anisate, Lavandula
Angustifolia (lavender) oil*, Citrus Aurantium Amara (Petitgrain) Leaf/twig Oil, Cymbopogon Martini (Palmarosa) Oil*,
Xanthan Gum, Tocopherol, Rosmarinus Officinalis (Rosemary) Leaf Extract, Helianthus Annuus Seed Oil, Sodium
Phytate, citral**, farnesol**, geraniol**, limonene**, linalool**, linalyl acetate™*. *from certificated organic farming,
100% natural 78% organic ingredients ** components of essential oils.

(**) — The Customer is fully responsible for the compliance of the samples delivered for testing with the declared
qualitative composition; the Laboratory does not analyze the composition of the sample for compliance with the current
legal requirements.

The scope of the tests is in accordance with:

e The general principles of medical ethics in clinical research coming from Declaration of Helsinki (June 1964)
and its successive amendments

e Regulation of the European Parliament and Council Regulation (EC) No 1223/2009 of 30 November 2009 on
cosmetics

e Regulation of the European Parliament and Council Regulation (EC) No 655/2013 of 10 July 2013 on
cosmetics

o Cosmetics Europe - The Personal Care Association Guidelines ,,Product test Guidelines for the Assessment of
Human Skin Compatibility 1997”

e Cosmetics Europe - The Personal Care Association ,,Guidelines for the Evaluation of the Efficacy of Cosmetic
Products 2008”

e Rozporzadzeniem Europejskim (UE) 2016/679 i jego kolejnymi zmianami w sprawie ochrony osob fizycznych
w zwiazku z przetwarzaniem danych osobowych i swobodnym przeplywem takich danych

e FEuropean Regulation (EU) 2016/679 and its successive amendments on the protection of individuals with regard
to the processing of personal data and free movement of such data.

Research methodology

Application test was carried out:
= according to the internal procedure of the Cosmetics Research Centre, SOP-MET-032;
= under the guidance of a specialist and a dermatologist;
=  on a group of 20 study subjects at home.

The tested sample was used in accordance with the Manufacturer's recommendations. After the declared time of
application, the subjects were asked to fill in the evaluation questionnaire according to their own feelings.

In the evaluation sheet, in the part containing the Manufacturer's declarations, a 4-point scale was used, with an equal
number of positive and negative answers.

A declaration may be confirmed when the sum of positive answers exceeds 50% of the assessments of all subjects.

The test results may be influenced by factors such as: the type and condition of the skin, lifestyle, genetic conditions,
individual preferences, environmental conditions.

Product effects / properties declared by the Manufacturer

The effects / properties of the product declared by the Manufacturer are included in the questions of the evaluation
questionnaire.

Attachment no 39452/08/25



L. GBAPOLSKA Strona 3/11

Selection of the Study Subjects

The selection of Study Participants was carried out in accordance with internal procedure, SOP ORG 001, taking into

account:

e  Helsinki Declaration of 1964 (with later additions)
e  Current Polish and European legal regulations
e  Cosmetics Europe - The Personal Care Association guidelines using the inclusion and exclusion criteria

20 subjects were selected for the study. They completed a detailed questionnaire regarding their lifestyle, current health
condition, past illnesses, eating habits, use of medicines and stimulants. The volunteers were selected from this general
panel on the basis of inclusion criteria and non-inclusion criteria specific to the study and on their ability to respect the
constraints required by the study methodology.

GENERAL INCLUSION
CRITERIA

Healthy subject

Declaring to have a health coverage

Signing an ,,informed consent form” for this study

Skin without irritation and changes requiring pharmacological treatment

Cooperative subject, aware of the necessity and duration of controls, free to ensure
the visits to the investigating center

SPECIFIC INCLUSION
CRITERIA

Gender Female, male

Age 18+

Skin type Dry, combination, oily, 100% non-sensitive

Skin phototype

. . -1V
(Fitzpatrick scale)

GENERAL NON INCLUSION
CRITERIA

Subjects who use any treatment on the studied zone

Being in exclusion period

Pregnant or breastfeeding woman or woman planning a pregnancy during the study

Subject having a skin disease on the studied zone

Subject exhibiting or having a known history of acute or chronic dermatological,
medical and/or physical conditions that could influence the outcome of the test

Subject considered by the investigator to be likely not compliant with the study
methodology

Subject planning the hospitalization during the study period.

All volunteers selected for the study met the requirements for inclusion in the study and signed consent for conscious
participation in the study, and were informed about the purpose of the study, how it was conducted and about possible

side effects.

All study participants were obliged to :
e use the product regularly during the period of 4 weeks, as recommended by the Manufacturer,
e ot to use any other products with identical or similar purpose and properties during the tests,
e not to change, for the entire duration of the test, the products for hair care used so far, intended for purposes
other than the tested products,
e immediately discontinue the use of the product and to report to the specialist supervising the research in case
any undesirable effects occurred .
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Characteristics and composition of the group participating in the study

The study was conducted on a group of 20 subjects selected according to the directions.

Legend: F — fermale, M — male, D — dry, N — normal, C — combination, O - oily (-) — no sensations/side effects

S“t::zct's S”g‘::'s Age Sex Phototype | Facial skin type | Skin sensitivity DO D28

1. MAC PA 31 F 1l C No 01.09.2025 29.09.2025
2, LEC AL 44 F T C No 01.09.2025 29.09.2025
3. WIE MO 45 F I C No 01.09.2025 29.09.2025
4. MUE MA 45 F I C No 01.09.2025 29.09.2025
5, TOM WE 22 F Il C No 01.09.2025 29.09.2025
6. KOR JO 49 F I [ No 01.09.2025 29.09.2025
7. BER DA 32 F I C No 01.09.2025 29.09.2025
8. BIN DA 22 M I D No 01.09.2025 29.09.2025
9, HUY M 26 F Il 0 No 01.09.2025 29.09.2025
10. KOR MA 42 F 1T C No 01.09.2025 29.09.2025
11. LUK PA 29 F i C No 01.09.2025 29.09.2025
12. GRU JA 48 M i C No 01.09.2025 29.09.2025
13. SIK MA 35 F I C No 01.09.2025 29.09.2025
14. LUK PA 31 M T C No 01.09.2025 29.09.2025
15. PLE EW 32 F I C No 01.09.2025 29.09.2025
16. STREM 44 F [ C No 01.09.2025 29.09.2025
17. SOB AN 35 F I C No 01.09.2025 29.09.2025
18. IWA MA 28 M I D No 01.09.2025 29.09.2025
19. tUGIG 31 F i C No 01.09.2025 29.09.2025
20. IWA KA 24 F i D No 01.09.2025 29.09.2025

Mean 35 F 16 1 1 D 3 Y 0 Do | 20 D28 | 20

Min 22 M 4 I 8 N 0 N 20

Max 49 n 1 c 16

v 0 [ 1
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Test results

1. Results of organoleptic evaluation

Values are rounded, where 1 subject represents 5.0%.

Parameter % positive responses Result

Proper consistency 95% POSITIVE
Pleasant fragrance 65% POSITIVE
Proper fragrance intensity 85% POSITIVE
Easy application 90% POSITIVE
Easy spreading 90% POSITIVE

Fast absorption 70% POSITIVE
High efficiency 85% POSITIVE

2. [Evaluation of effects — product used once

Values are rounded, where 1 subject represents 5.0%.

Parameter % positive responses Result

Gives a feeling of soothing the skin 100% POSITIVE

Gives a sensqt@n Qf soothing skin 100% POSITIVE
irritation

Dries out the skin 100% POSITIVE

Causes flaky skin 100% POSITIVE

Causes a sensation qf discomfort on 100% POSITIVE
the skin

3. Evaluation of effects — after 4 weeks:

Values are rounded, where 1 subject represents 5.0%.

Parameter % positive responses Result
Gives a feeling of soothing the skin 100% POSITIVE
Gives a sensation of soothing skin 100% POSITIVE
irritation
Visibly reduces skin redness 80% POSITIVE
Reduces the visibility of acne 70% POSITIVE
symptoms
- - 5
Whlle using j[he product, new 90% POSITIVE
imperfections appeared
— 5
In your opinion, is the product 100% POSITIVE
effective ?
Reduces the sensation of dry skin 95% POSITIVE
Visibly reduces oily skin 80% POSITIVE
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Do you agree with the
manufacturer's statement that the

0,
product "Is gentle enough for daily 100% POSITIVE
use" ?
Do you agree with the
manufacturer's statement that the o
product "Worked well with other 100% POSITIVE
skin care products" ?
Dries out the skin 100% POSITIVE
Causes ﬂaky skin 100% POSITIVE
Causes a sensation qf discomfort on 100% POSITIVE
the skin
4. Marketing evaluation
Values are rounded, where 1 subject represents 5.0%.
Parameter % responses
5 30%
) 4 55%
Overall rating of the tested product -
5 - the best rating, 1 - the worst 3 15%
rating
2 0%
1 0%
Yes 65%
Would you buy the tested product in I don't know 20%
the future?
No 15%
Is better 50%
How do you rate the tested product
compared to other products of this I don't see the difference 50%
type previously used?
Is worse 0%
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Subject's After how long did the skin become less

no irritated?

1 After a week.

2 After first use.

3 After 3 days.

4 After 7 days.

5 After 2 weeks.

6 After first use.

7 After first use.

8 After 3 days.

9 After a few uses.

10 After a few days.

11 After a few uses.

12 After a week and a half.
13 After a week.

14 It's hard to define.
15 After a week and a half.
16 Immediately after first use.
17 After 3 weeks.

18 After a week.

19 After a few uses.

20 After 3 days.
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5. Detailed data

ORGANOLEPTIC EVALUATION
Proper Too thick Too thin
1. | Consistency 19 1 0
Pleasant Neutral Unpleasant
2. | Fragrance 13 3 4
Proper Not intense Too intense
enough
3. | Fragrance intensity 17 0 3
Easy Medium Difficult
4. | Application 18 2 0
Easy Moderate Difficult
5. | Spreading 18 2 0
Quick Moderate Slow
6. | Absorption 14 6 0
High Medium Low
7. | Efficiency 17 3 0
EVALUATION OF EFFECTS - after single use
Yes Rather yes Rather no No
8. Gives a feeling of soothing the skin 13 7 0 0
9. Sives a sensation of soothing skin irritation 12 8 0 0
10. Dries out the skin 0 0 2 18
11. Causes flaky skin 0 0 2 18
12. Causes a sensation of discomfort on the 0 0 4 16
EVALUATION OF EFFECTS - after regular use
Yes Rather yes Rather no No
13. Gives a feeling of soothing the skin 11 9 0 0
14. | Sives a sensation of soothing skin irritation 11 9 0 0
15. Visibly reduces skin redness 9 7 2 2
16. Reduces the visibility of acne symptoms 5 9 4 2
17.  |While using the product, new imperfections 1 1 7 11
18. In your opinion, is the product effective ? 8 12 0 0
19. Reduces the sensation of dry skin 14 5 1 0
20. Visibly reduces oily skin 7 9 2 2
21. Do you agree with the manufacturer's 13 7 0 0
22. Do you agree with the manufacturer's 14 6 0 0
23. Dries out the skin 0 0 3 17
24. Causes flaky skin 0 0 2 18
25. Causes a sensation of discomfort on the 0 0 2 18
CONSUMER EVALUATION
5 4 3 2
Overall rating of the tested product - 5 - the
26. . . 6 11 0
best rating, 1 - the worst rating
Yes | don't know No
27 Would you buy the tested product in the 13 4 3
future?
Is better ! do'n t see the Is worse
difference
How do you rate the tested product
28. compared to other products of this type 10 10 0
previously used?
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6. DERMATOLOGIST'S OPINION

Based on the conducted research, it was found that in 20 out of 20 study subjects, the regular application of the product
did not cause any undesirable symptoms, such as redness, swelling, rash. Moreover, 20 of 20 subjects reported no feeling
of discomfort such as itching, burning, tingling.

Based on the conducted research, it was found that when applied as intended, Acne Hemp Face cream product is safe
for use in care for all types of skin. The above opinion does not apply to people who are allergic to any of the ingredients
of the tested product.

Signed with a qualified electronic signature
Dr Dominika Perron-Plusa - Specialist in Dermatology and Venereology
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SUMMARY

Based on the conducted research, the following was found about the tested product Acne Hemp Face cream:

1. It was well tolerated by skin in the place of application because in case of 20 of 20 subjects it did not cause

irritation, redness, allergic reactions and left no discomforting feeling

2. It fulfilled the expectations of the subjects in terms of organoleptic qualities, i.e .:

Has the proper consistency;

Has a pleasant fragrance of proper intensity;
Apply and spreads easily;

Absorbs quickly;

Is efficient.

3. The product once applied, it had a positive effect. Based on the subjective feelings of the subjects, the following

declarations of the Manufacturer were confirmed:

Gives a feeling of soothing the skin;

Gives a sensation of soothing skin irritation;
Does not dries out the skin;

Does not cause flaky skin;

Does not cause a sensation of discomfort on the skin.

4. When used regularly for a period of 4 weeks (in accordance with the directions for use specified by the

Manufacturer), it had a positive effect on skin. Based on the subjective feelings of the subjects, the following

Manufacturer’s declarations have been confirmed :

Gives a feeling of soothing the skin;

Gives a sensation of soothing skin irritation;
Visibly reduces skin redness;

Reduces the visibility of acne symptoms;

No new imperfections appeared while using the product;
The product is effective;

Reduces the sensation of dry skin;

Visibly reduces oily skin;

"Is gentle enough for daily use";

"Worked well with other skin care products";
Does not dries out the skin;

Does not cause flaky skin;

Does not cause a sensation of discomfort on the skin.

5. It can be recommended for skin care regardless of its type.
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Prepared on: Prepared by: Authorized by:
02.10.2025
GBA Polska employee no. 2767 GBA Polska employee no. 2769
Authorized:
Dermatologist:

Signed with a qualified electronic signature

Signed by /
Podpisano przez:

Dominika
Aleksandra
Perron-Ptusa

Date / Data:
2025-10-02 22:07
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